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Aim of the brief:

|.1. Create an outdoor visual that will determine European and Romanian youngsters

to act voluntarily in order to clean the shores of Danube Delta Channels, nowdays crowded
with plastic bottles.

|.2. The solution should also force those who polluted the Danube area to think twice
before letting behind all kind of plastic residues.

2. Make recommendations concerning the placement of the outdoor visual. Use your
creative media knowledge in order to make an inspired suggestion.

Background (Why we want to communicate ?)

The desolant view and the lack of respect for this special place transformed it into a
public garbage area, risking the future of the Danube Delta, as we know it today.
If we do not act now, organized as voluntary groups in order to clean the space, soon this
will vanish from any touristic map and will become a special place only in our memory.

The drama of this place is the contradiction between the special ecosystem, its unique-
ness (considering the global scale) and the disastrous impact of the modern human
presence/interaction in the same area.

What is the key insight ?

Put an end to the ecological disaster and to the sad, unappealing look of the shores,
filled with plastic bags and bottles, and hopefully this unique space will not be only a beauti-
ful story from the past.

What is the key message!?
Treat Danube Delta humanly, before plastic generation does.
The new plastic fauna will soon replace the one that UNESCO declared once upon a time
the “Reservation for the Biosphere.”

Target audience:

Primary target: young people that love to travel, camping, bicycling, escapes in the wild
nature, willing to act in order to preserve the beauty and the bio-health of Danube Delta.
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