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Section : outdoor
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Aim of the brief:
|. Create an outdoor visual for top level decision makers within companies active in the
field of interior design objects to find alternative solutions to special wood from the rain
forest areas in order to build up eco friendly items.

2. indicate the place where the outdoor visuals will advertise the cause of the rain
forest protection.

Problem: 15 km2 of rain forest disappears every minute.
The positioning:
Making use of that wood is more expensive than you think.
Find a creative, smarter, salutary solution to this issue, because this situation is like a

boomerang. It will all come back to you and not in a good way. Somehow, on a long term
period, will affect everyone, including you and your business.

Background (Why we want to communicate ?)

In the next hundred years, producing luxury design objects, made of exotic wood, will
be strongly connected in a new, shameful way to poverty, luck of water, famine and destruc-
tion. Indirectly, this will affect the same industry that generated the damage.

The industry of luxury design items should be reconsidered from the top level individuals in
order for them to redesign the inner philosophy of their business and to keep it alive on a
long term period.

What is the key insight ?

Creativity in finding alternative materials to exotic wood can save both the rain forest
and the business. In the end, the protection of the rain forest is the protection of your busi-
ness.

Target audience:

Primary target: Top level decision makers within companies active in the field of interior
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