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Section : strategy / brand id / web banner /site
Client: Impression

Aim of the brief:

Design a strategy in order to communicate visually the relevant values of the company
nowadays: quality before anything else, international

What we want you to do:

| .redesign the actual logo — Impression — Graphical solutions worldwide

2.choose new typefaces in order to build up the new communication at typography
level

3.propose a business card with the new id

4.propose an electronic signature for the employees

5.build up a corporate web banner, promoting the values of the company and communi-
cating the positioning

6.design a site reflecting the flavor of the brand, as it is in the brief

The positioning of the brand:

Printing quality has no country limit
A little history of the client and what is behind it:

One of the most respected printing houses in Romania, formerly named HECHT

One of the pioneers of printing in the local market after December 89, long time part-
ner for every big ad agency in Romania

Nowadays part of a multinational company called Impression, with offices all around
Europe & UK

Associated with the prestige of the long time quality printing providers in Europe & UK
Awarded with countless distinctions for quality

The flavor of the brand:

At a first side: dry, masculine, authoritarian, disciplined, stylish, self confident, mature but
appealing

At a second, more attentive look — kind of British sense of humor, open minded, trend
connected within the trade.

You understand that the human touch is behind the professional approach. Therefore,
the human touch is not missing, is simply on the backstage, letting the professional side to
be under the stage lights.






